HW #3 Disruptive Technology

Nicholas Fischio


Really Simple Syndication (RSS)
RSS
, in its current form allows individuals, organizations, anyone, to distribute content via the Internet.  Netscape designed the original version in 1999, and in 2003, Harvard publishes the most current version
.  At face value, RSS is nothing more than another XML specification.  However, because the designers have based it on well-known, open standards, RSS usages is growing rapidly and has to potential to disrupt the news industry.  
To examine the potential power behind this technology, let us first examine the most common ways people currently stay abreast of news.  According to the Gallup Organization, most people still rely on local TV and newspapers for news
.  Although the Internet is becoming a more popular medium to distribute news, people generally still rely on these traditional sources.  When you or I purchase our local newspaper, or turn on our favorite channel to watch the news, we subject ourselves to the format the editors chose to distribute their news, and perhaps more importantly, we are immediately limited to the content provided.  The main point is that we are not free to decide what we want to see and how we wish to see it.  Contrast the current situation with a typical scenario afforded via RSS.  Using an RSS reader or aggregator,
 we can subscribe to any RSS news feed available via the Internet.  Using RSS, we can essentially create our news from global sources exactly the way we want to see it.  This change in the news paradigm is both powerful and unavoidable. 
Although it is clear that RSS provides a new model for the news industry, is anyone actually using it?  According to the Pew Internet & American Life Project
, 5% of online Americans use some form of an RSS reader or aggregator.  While this number may seem small, the fact that it was this large during their first measurement indicates the technology could take off.  Part of the driving force behind the popularity of using RSS to gather news is the abundance of sources.  Using RSS, companies can publish news feeds for anyone to subscribe.  Participation from major news companies such as CNN
, and the Wall Street Journal
 indicate that RSS is not only up and coming, but here to stay.  The largest hurdle RSS has to topple will be familiarity with the mass public.  If RSS is not as simple and ubiquitous as HTML, the possibility for never catching on exists.  

   As more people rely on RSS to stay abreast of local and global news, they will spend less time watching TV and reading newspapers.  While I do not think CNN or the Wall Street Journal will disappear any time soon, I do think they will need to find new ways to generate revenue via RSS.  Finding creative ways to incorporate advertising into RSS will be critical to remain competitive.  News companies will also need quality statistics on RSS usage to understand how many people are using this channel to access their content.  The illustration below suggests how RSS may alter the news industry.
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� http://en.wikipedia.org/wiki/RSS_%28protocol%29


� http://blogs.law.harvard.edu/tech/rssVersionHistory


� http://www.gallup.com/poll/content/login.aspx?ci=14389


� http://en.wikipedia.org/wiki/News_aggregator


� http://www.pewinternet.org/pdfs/PIP_blogging_data.pdf


� http://www.cnn.com/services/rss/


� http://online.wsj.com/public/page/0,,0_0813,00.html





